
Local customer acquisition has changed
WHY THIS MATTERS NOW

People still search Google. They still ask friends. But now they also check maps, scan
reviews, compare websites, and increasingly use AI tools before they ever call or visit.

That means local businesses are no longer competing on one channel. They are competing on
clarity, trust, and consistency across their entire digital footprint.

Good news: you do not need a giant ad budget to compete. In most cases, you need the
basics done better than the next business.

MarshallToday is being built around a simple idea: make local businesses easier to
discover, trust, and contact.

Four themes behind the biggest wins
? Get found in search, maps, directories, and AI-assisted discovery

? Convert attention into inquiries

? Build trust faster with reviews and proof

? Follow up better with lightweight automation
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The 7 highest-leverage moves

1. Own your first impression everywhere
Your first impression may be your Google Business Profile, a map result, a directory
listing, a review profile, or an AI-generated summary.

? Keep name, address, phone, website, and hours consistent everywhere

? Use specific categories and service descriptions

? Refresh photos regularly

? Clarify what you do, where you serve, and why customers choose you

2. Make your website answer the real question fast
? What do you do?

? Who do you help?

? Where do you serve?

? Why trust you?

? What should I do next?

3. Treat reviews like an acquisition channel
? Ask at the moment of customer satisfaction

? Use a direct review link or QR code

? Train staff on one easy script

? Respond consistently and learn from patterns
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Moves 4 through 7

4. Build around buying intent, not just branding
People often search needs, not business names. Your site and listings should reflect
services, problems solved, and geography.

? Create one page per main service

? Mention Marshall and nearby areas naturally

? Add FAQs that answer buyer questions

? Use specific descriptions and proof

5. Get ready for AI-assisted discovery
Businesses that are easier to understand digitally are more likely to benefit from the
shift toward summarized and comparison-style search experiences.

6. Capture leads before they disappear
? Route every inquiry into one simple pipeline

? Send an immediate confirmation

? Notify the owner or team right away

? Track lead sources and follow-up

7. Create one simple offer that makes it easy to start
? Free listing review

? Local visibility audit

? Website checkup

? 15-minute discovery call

? Get-found-in-Marshall starter package
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The strongest topic for MarshallToday
The Local Visibility Playbook is the strongest lead magnet because it is broad enough to
attract many business owners, strategic enough to feel valuable, and naturally connected
to MarshallToday?s current business-growth offers.

Why this angle works
? Educational first, sales second

? Relevant to almost any local business

? Supports featured listings, AI visibility, website help, and automation help

? Positions MarshallToday as a trusted local growth partner

A practical 30-day action plan
? Week 1: Clean up your visibility foundation

? Week 2: Fix website conversion basics

? Week 3: Launch a review request system

? Week 4: Tighten lead capture and follow-up

Want help applying this to your business? Get started at marshalltoday.com/get-
started

Research direction used in this guide includes Google Search Central?s SEO Starter Guide,
Google?s public overview of generative AI in Search, and MarshallToday?s current growth-
offer positioning.
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